
1 2017 Lodging Tax Grant Application, City of Poulsbo 

 

CITY OF POULSBO 
      2017 LODGING TAX GRANT APPLICATION 

 

   Applicant/Organization Information       
   Public        Other       Non Profit        Private  

 Name                                                
  Poulsbo Marketing Coalition 

Address 
  P.O. Box 1125 

City, State, Zip 
  Poulsbo, Washington 98370 

 
Email:   Manager@PortofPoulsbo.com 
 
Organization Purpose or Mission: 
 
The Poulsbo Marketing Coalition (PMC) is committed to the promotion of Poulsbo, and to marketing 
campaigns and activities that inspire tourists and visitors to Visit Poulsbo also known as “Little Norway” and 
enjoy all we have to offer on the water, on our trails, in our parks, in our lovely markets and restaurants, and 
in our many friendly and helpful services.   
 
As key community and business economy representatives in Poulsbo, working together, we combine our 
experiences and skills to the year-round effort of promoting overnight visitors to stay in Poulsbo, exclusively, 
and to ensuring all of our focus and available resources are targeted on bringing people to Poulsbo to enjoy 
the culture, events, and outdoor activities here in the north end of Kitsap County.  
 
The Poulsbo Marketing Coalition (PMC) is honored and excited to submit the attached application for 2017 
Poulsbo Lodging Tax Funding toward our efforts to grow overnight tourism in Poulsbo.   
We are proud of our accomplishments over the past 5  years  that have contributed to the steady increase in 
lodging taxes collected and, among other accomplishments, resulted in a finished, Poulsbo-focused website 
that is state-of-the-art, accurate, informative, comprehensive, mobile-ready, and serves all visitors as well as 
the community of Poulsbo and greater Kitsap area:  www.VisitPoulsbo.com   
 
With a perspective that Poulsbo lodging tax funds are best applied to sustained, managed marketing 
activities that attract visitors to Poulsbo, not just to a region, and not just toward buying print advertising, the 
PMC is planning for 2017 to expand upon these recent successes.  In 2016, we added Poulsbo’s newest 
business district, the Viking Avenue Business Association.  In addition, we are excited about the return of the  
Historical Downtown Poulsbo Association (HDPA) to the group for 2017. 
 
Together we expect to improve the experiences and increase tourism to Poulsbo and we expect to generate 
considerable revenue from online advertising through our website, VisitPoulsbo.com.  We look forward to 
more visitors to Poulsbo by supporting the production of successful events such as, Viking Fest and 3rd of 
July.   
 
We take our responsibility very seriously with our efforts to promote Poulsbo through the smart and prudent 
use Poulsbo Lodging Tax Funds made available to support the promotion and execution or marketing and 
public relations efforts that generate increased tourism to Poulsbo.   
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Contact Person 

Name       
                     Brad Miller 

Title          
                  2016 – 2017  Chair, Poulsbo Marketing Coalition 

Phone 
    360-779-9905                                               

Email 
                    Manager@PortofPoulsbo.com 

 

Geographic area served by this project:   Greater Poulsbo 

Number of people served by this project:  Greater than 100,000 

Date of project (Start to finish):  
 January 2017 through December 31, 2017 and on going 

 
 
2017 Project Funding  
 
Request from the City of Poulsbo:     $   __120,000.00_________ 
Organization Match:                                $   ________0________________ 
Total Project Cost:                                    $   __120,000.00_________ 

Title and Brief Description of Project: 
 
 Year-Round Promotion of Poulsbo Events & Attractions 
 
With development of the Poulsbo-centric, tourism website (VisitPoulsbo.com) completed, the Poulsbo 
Marketing Coalition (PMC) will now shift our emphasis and resources toward growing the effectiveness and 
reach of our influence on our target market, the greater Pacific Northwest region in order to bring visitors to 
Poulsbo who will visit and spend a number of nights in our “Little Norway” community.    
 
With the successful addition of the Poulsbo Visitors Center (over 9,500 visitors in 2015) and the Maritime 
Museum (17,500 visitors since fall of 2015) in the downtown corridor, our collaborative team will spend 2017 
promoting Poulsbo events and attractions using several different marketing channels.  We will utilize 
resources to improve and increase coverage and awareness in our target market directly.  Rather than 
allocate funds to a “media partner,” which can then be renamed as “matching” funds to purchase advertising, 
the PMC will conduct our marketing activities ourselves among several different channels, many of which 
require no funds at all, conducted by experienced members of our team, and supported by a professional 
marketing agency (TBD) in some cases, and when necessary.  Our primary goal is to increase overnight 
stays in Poulsbo hotels, with the accompanying goal of increasing tourism visits to Poulsbo, overall, through 
event and attraction marketing. 
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FUNDING SOURCES FOR THIS PROJECT 

 
List all firm commitments to date to fund this project: 
  
Source  
 
None of the marketing activities or efforts planned for 2017 under this 
project has received firm funding commitments. 
 
However, although the new Poulsbo Visitors Center and Maritime 
Museum has institutional support from the Poulsbo Historical Society 
and the Poulsbo Chamber of Commerce, the PMC is including this 

activity in our budget for 2017 to ensure its viability. 

 
Amount 
0 

 
 
  
List any other sources of funding you have applied for: 

 
Source 

 
Amount 

 
Status 

We have not applied for funding from any other sources. 
However, we are considering research on other potential 
sources of funding/grants to support the promotion of 
tourism to Poulsbo. 
 

0  
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Specifically how will this grant be used?  What kinds of advertising will be used? 
How will you distribute the information? How do you document your successes 
and results? 
 
Please see Attachment 1, Marketing Detail, for how this grant will be used. 
 
We also welcome the addition to the PMC of other tourism-focused organizations in Poulsbo as they are 
formed, because we consider collaboration to be paramount in the efficient use and spending of funds. 
 
We will document our results, measure and monitor them, through monthly reports and online 
analytics -- available online and for free, including incredible resources provided by the Kitsap Regional 
Library (tourism statistics, etc…).    These reports will be included in the monthly reports we will 
submit to the City of Poulsbo, per the RCW. 
 
 
 
 

Identify the specific tourism audience/market located more than 50 miles from 
Poulsbo that your organization will target with these funds. 
 
The PMC represents a large number of Poulsbo events and attractions that span a broad demographic   
-- from people interested in history and heritage generally, and those interested in maritime history 
specifically; to families who want to participate in fun community celebrations such as Viking Fest, and 
our 3rd of July; to individuals who love the hiking, water sports, biking and other outdoor attractions; 
to boaters and sailors looking for a cozy marina with a close-in characteristic downtown full of open 
shops, restaurants; to brewery’s.   
 
The Poulsbo Visitors Center receives interest daily from around the country, in the form of emails and 
phone calls.  People often contact the center considering relocation to Poulsbo, asking about an 
upcoming event, and general trip planning information. 
 
But our primary target market is people and families with these interests who live within a 250-mile 
radius of Poulsbo – potential visitors who will find enough of what they’re looking for here that they 
will decide to travel here and stay at least one night in a Poulsbo hotel. 
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How will this project be financed in the future? 
 
The PMC is humble and serious about our role as the most influential, representative, and tourism-
focused organization specific to Poulsbo.  We will continuously strive to improve our organization’s 
effectiveness and to become more efficient in our use of Poulsbo lodging tax Funds.  We expect that 
the PMC will continue to apply for funding each year in the future.   
 
However, we also plan to find more ways to generate revenue that will support our mission to 
promote tourism to Poulsbo, and overnight stays in our Poulsbo hotels.  We intend to explore other 
sources of funding and revenue generation for PMC operations, such as ad sales on visitpoulsbo.com 
and sales of promotional branding products. 
 
Again, we also welcome the addition to the PMC of other tourism-focused organizations in Poulsbo as 
they are formed, because we consider collaboration to be paramount in the efficient use and 
spending of funds. 
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State law RCW 67.28.1816(2) requires organizations to provide estimates of potential economic 
impact.  In addition, the City requires you to provide a brief description of how you calculated the 
estimates.  The estimates are specifically for the event, activity or facility for which you are requesting 
funding. 

All recipients must submit a report to the municipality describing the actual 
number of people traveling for business or pleasure on a trip: 
 
 
 

 Projected Actual Methodology 
 (Indirect count? Direct count? Did the 

hotels supply counts?) 
Overall Attendance 241,500. 207,000 Indirect count Based on estimates 

from hotels 

Attendees who traveled 50 miles or more to attend: 

Total: 106,950 120,000 Indirect count Based on estimates 
from hotels 

Of total, attendees 
who traveled from 
another state or 
country: 

41,055 46,500  
Indirect count 

 
Based on estimates 
from hotels 

Attendees who stayed overnight: 

Paid 
accommodations: 

 
60,900 

 
59,800 

 
Indirect count 

 
Based on estimates 
from hotels 

Unpaid 
accommodations: 

 
10,580 

 
9,200 

 
Indirect count 

 
Based on estimates 
from hotels 

Paid lodging nights:  
56,618 

 
45,770 

 
Indirect count 

 
Based on estimates 
from hotels 

 
 

 
 
 

1. Is there any other information you wish to add:  
 
Our potential economic impact estimates are for a year-round project of generally promoting 
tourism to all Poulsbo events and attractions with the goal of increasing overnight stays, not for 
a single event, attraction, or defined area within Poulsbo. 
 
Estimates are based on information provided by Poulsbo hotels and include a projected increase 
of 15%. 

 







Attachment 1                           Marketing Detail 
 

Tourism Marketing 
Channel 

Detailed 
Description 

Budget 
(est.) 

Visit Poulsbo brochures, 
maps, downtown walking 
maps & visitor’s guides in 
Certified Folder Displays 
throughout the region. 

Stock all Washington State ferries, the Coho 
(Victoria to Port Angeles) ferry, Puget Sound 
region, and Olympic Peninsula display 
locations year round, with existing and new 
brochures, Poulsbo maps, Visitors guide and 
Downtown Walking Maps. 

$8,000 

Poulsbo Visitor Center 
Operations at both  
Hwy 305 and Front Street 
locations. 

Sustain a trained and knowledgeable 
volunteer staff to assist visitors and 
prospective visitors in planning and 
experiencing an enjoyable stay in Poulsbo by 
providing useful information, brochures, 
ideas, and other assistance via walk-in visits, 
email inquiries, and incoming phone calls. 
These two visitor centers are the City of 
Poulsbo’s main tourist support locations. 
Materials available for visitors and for mailing 
upon request include Welcome Wagon 
packages for relocations, brochures, maps, 
and visitors guide for visitors, and hotel 
recommendations (we always and only 
recommend Poulsbo hotels when asked, 
which is quite often). 

$18,000 

Online Marketing and  
Social Media Promotions 

VisitPoulsbo.com has grown in popularity, 
functionality, usefulness, and relevance 
since it was first established (as 
FindPoulsbo.com).  As the number of online 
visitors is growing rapidly, it’s clear that these 
are “Qualified Visitors,” meaning they are 
already interested in Poulsbo, specifically, 
not another destination in the general Kitsap 
region.  Qualified Visitors are looking for 
Poulsbo accommodations, restaurants, 
activities, and events.  Banner ad placement 
on various web sites. 

$9,000 

Promotion and support for 
specific Poulsbo tourism 
events   

Purchased advertising (radio and print), 
earned coverage (no cost) public relations, 
social media, direct marketing, and online 
pull marketing to increase visitors and 
overnight stays in Poulsbo connected with 
event attendance.  Examples of key events 
include: 
Viking Fest 2017, 3rd of July 2017, 2nd Annual 
Poulsbo Boys’ Night Out, Poulsbo Uncorked 
2017, Poulsbo Street dance, Girls Night Out, 
Annual Tree Lighting and various other 
Downtown events. 
 
 

$28,000 



Promotion and support for 
ongoing Poulsbo tourism 
destination activities.  

Purchased advertising (radio and print), 
earned coverage (no cost) public relations, 
social media, direct marketing, and online 
pull marketing to increase visitors and 
overnight stays in Poulsbo connected with 
participation in key tourism activities, as well 
as operational support to those activities, 
including: the Maritime Museum, Viking 
Avenue restaurants & businesses, 
Downtown Poulsbo restaurants & 
businesses, the Poulsbo Historical Museum, 
and others. 

$33,000 

Earned print and online 
news coverage (no cost) 
public relations, marketing 
(placed editorial articles), 
purchased advertising, and 
videos. 

Increase awareness and decision to visit 
Poulsbo as a tourism destination through 
articles in key tourism magazines (such as 
425, South Sound, Seattle Met, Seattle 
Magazine, and NW Travel) that have 
longevity both online and on coffee tables 
and in dentists’ offices, for example; and 
placed editorials and blog articles in key 
travel publications that serve our area, such 
as the Washington Beer Blog and the NW 
Trip Finder (with an audience of 85% who 
live in the Northwest and travel locally and 
frequently — as more than half of their 
readers take four or more local getaways of 
two to four days every year).  Support 
production of videos that promote Poulsbo 
events and activities, and which can be used 
on websites and other marketing activities.  
Purchase advertising through cooperative ad 
buying. 

$10,000 

Marketing and Promotional 
Branding 

Creating, purchasing and distributing 
souvenirs items that promote the Poulsbo 
brand.  Ex: hats, t-shirts, decals, bags.  For 
sale or giveaways. 

$6000 

Trade Shows Increase awareness of Poulsbo and 
surrounding areas for it’s outdoor recreation 
opportunities by attending various trade 
shows to.  Ex: Seattle Bike Show, Wa 
Sportsman Show, Seattle RV show to name 
a few. 

8,000 

TOTAL Budget (est.) $120,000 











Final Budget  Actual Amounts 

 Variance with Final 

Budget -  Positive 

(Negative) 

Revenues

Special Assessments 48,000$                    49,718$                    1,718$                      

Gifts and Pledges 22,550                      22,460                      (90)                             

Facility Rental 50                              50                              -                                 

Interest and Other Earnings 400                            492                            92                              
Miscellaneous -                                 -                                 -                                 

Total Revenues 71,000                      72,720                      1,720                        

 

Expenditures

Bad Debt Expense 500                            2,692                         (2,192)                       

Office & Operating Supplies 250                            150                            100                            

Small Tools & Minor Equipment 2,500                         200                            2,300                         

Professional Services 4,000                         5,670                         (1,670)                       

Advertising 37,000                      35,210                      1,790                         

Communication 500                            -                                 500                            

Postage 100                            -                                 100                            

Insurance 1,700                         1,458                         242                            

Repairs and Maintenance 38,000                      30,726                      7,274                         
Miscellaneous 4,000                         4,660                         (660)                           

Total Expenditures 88,550                      80,767                      7,783                        

Excess of Revenues Over Expenditures (17,550)                     (8,047)                       9,503                         

Other Financing Sources (Uses)

Transfers in -                                 -                                 -                                 
Transfers out -                                 -                                 -                                 

Total Other Financing Sources (Uses) -                                 -                                 -                                 

Net Change in Fund Balance (17,550)                     (8,047)                       9,503                         

Fund Balance Beginning of Year 77,712                      77,712                      -                                 

Fund Balance End of Year 60,162$                    69,665$                    9,503$                      

HISTORIC DOWNTOWN POULSBO ASSOCIATION FUND
SCHEDULE OF REVENUES, EXPENDITURES, AND CHANGES IN FUND BALANCES

FOR THE YEAR ENDED DECEMBER 31, 2015
BUDGET TO ACTUAL





























NOTES TO FINANCIAL STATEMENTS 

PORT OF POULSBO 

For the Year Ending December 31, 2015 

MCAG NO. 1732 
 

Note 1 - Summary of Significant Accounting Policies 

 

The Port of Poulsbo was incorporated on 1951 and operates under the laws of the state of Washington 

applicable to a Port district. The Port of Poulsbo is a special purpose government district and provides 

marina services to the general public and is supported primarily through user charges. The Port of 

Poulsbo uses double-entry, cash basis accounting which is a departure from generally accepted 

accounting principles (GAAP). 

 

The Port of Poulsbo reports financial activity using the revenue and expenditure classifications, 

statements, and schedules contained in the Cash Basis Budgeting, Accounting and Reporting System 

(BARS) manual.  This basis of accounting and reporting is an Other Comprehensive Basis of Accounting 

(OCBOA) that is prescribed by the State Auditor’s Office under the authority of Washington State law, 

Chapter 43.09 RCW. This manual prescribes a financial reporting framework that differs from generally 

accepted accounting principles (GAAP) in the following manner: 

 

 Financial transactions are recognized on a cash basis of accounting as described below. 

 Component units are required to be disclosed, but are not included in the financial statements. 

 Government-wide statements, as defined in GAAP, are not presented. 

 All funds are presented, rather than a focus on major funds. 

 The Schedule of Liabilities is required to be presented with the financial statements as 

supplementary information. 

 Supplementary information required by GAAP is not presented. 

 Ending balances are not presented using the classifications defined in GAAP. 

 

 

A. Fund Accounting 

 

The accounts of the Port of Poulsbo are organized on the basis of funds. For reporting purposes, 

the activities of all the Port of Poulsbo's funds are combined.  Each fund is accounted for with a 

separate set of double-entry accounts that comprises its cash, investments, revenues and 

expenditures, as appropriate.  The Port of Poulsbo's resources are allocated to and accounted for 

in individual funds depending on their intended purpose.  The following are the fund types used 

by the Port: 

 

GOVERNMENTAL FUND TYPES: 

 

General (Current Expense) Fund 

 

This fund is the primary operating fund of the Port.  It accounts for all financial resources except 

those required or elected to be accounted for in another fund. 

 

Special Revenue Funds 

 

These funds account for specific revenue sources that are restricted or committed to expenditures 

for specified purposes of the Port. 

 



Capital Projects Funds 

 

These funds account for financial resources which are restricted, committed, or assigned for the 

acquisition or construction of capital facilities or other capital assets. 

 

B. Basis of Accounting 

 

Basis of accounting refers to when revenues and expenditures are recognized in the accounts and 

reported in the financial statements.  Revenues are recognized only when cash is received and 

expenditures are recognized when paid, including those properly chargeable against the report 

year(s) budget appropriations as required by state law. 

 

Purchases of capital assets are expensed during the year of acquisition.  There is no capitalization 

of capital assets, nor allocation of depreciation expense.  Inventory is expensed when purchased. 

 

The basis of accounting described above represents an Other Comprehensive Basis of Accounting 

rather than accounting principles generally accepted in the United States of America. 

C. Budgets 

 

The Port of Poulsbo adopts annual appropriated budgets.  These budgets are appropriated at the 

fund level [except the general (current expense) fund, where budget is adopted at the department 

level].  The budget constitutes the legal authority for expenditures at that level. Annual 

appropriations for these funds lapse at the fiscal year end. 

 

Annual appropriated budgets are adopted on the same basis of accounting as used for financial 

reporting. 

 

Budgeted amounts are authorized to be transferred between departments within any fund/object 

classes within departments; however, any revisions that alter the total expenditures of a fund, or 

that affect the number of authorized employee positions, salary ranges, hours, or other conditions 

of employment must be approved by the Port of Poulsbo's legislative body. 

 

D. Cash 

 

It is the Port's policy to invest all temporary cash surpluses.  The amount is included in the cash 

and investments shown on the Statements of Fund Resources and Uses Arising from Cash 

Transactions. The Port's deposits are covered by the Federal Deposit Insurance Corporation 

and/or the Washington Public Deposit Protection Commission. 

 

As required by State law, all deposits and investments of the Port's funds are obligation of the 

U.S. Government, the State Treasurer's Investment Pool, Banker's acceptance, or deposits with 

Washington State banks and savings and loan institutions.  At December 31, 2015, the Kitsap 

County Treasurer was holding $2,267,586.45 in short-term residual investments of surplus cash. 

 

The Port's deposits are entirely covered by federal depository insurance (FDIC and FSLIC) or by 

collateral held in a multiple financial institution collateral pool administered by the Washington 

Public Deposit Protection Commission (PDPC). 

 

 

 

 



E. Capital Assets 

 

Capital assets are assets with an initial individual cost of more than $5,000 and an estimated 

useful life in excess of 3 years.  The capital assets of the Port of Poulsbo are recorded as 

expenditures when purchased. 

 

F. Compensated Absences 

 

Vacation pay may be accumulated up to 5 days at the end of the year and is payable upon 

separation or retirement. 

 

Sick leave is accumulated monthly with no carryover of hours allowed. At the end of the year, 

unused sick leave will be paid out to the employee at 50% of the employee's current salary rate.   

 

G. Risk Management  

 

The Port of Poulsbo is a member of Enduris.  Chapter 48.62 RCW provides the exclusive source 

of local government entity authority to individually or jointly self-insure risks, jointly purchase 

insurance or reinsurance, and to contract for risk management, claims, and administrative 

services.  Enduris was formed July 10, 1987 pursuant to the provisions of Chapter 48.62 RCW, 

Chapter 200-100 WAC, and Chapter 39.34 RCW.   Two (2) counties and two (2) cities in the 

State of Washington joined together by signing an interlocal governmental agreement to fund 

their self-insured losses and jointly purchase insurance and administrative services.  As of August 

31, 2015, there are 507 Enduris members representing a broad array of special purpose districts 

throughout the state.   Enduris provides property and liability coverage as well as risk 

management services and other related administrative services. 

 

Members make an annual contribution to fund Enduris and share in the self-insured retention of 

the jointly purchased excess and/or reinsurance coverage. The self-insured retention is: 

 $1,000,000 deductible on liability loss - the member is responsible for the first $1,000 of 

the deductible amount of each claim, while Enduris is responsible for the remaining 

$999,000 on a liability loss. 

 $250,000 deductible on property loss - the member is responsible for the first $1,000 of 

the deductible amount of each claim, while Enduris is responsible for the remaining 

$249,000 on a property loss.   

  Enduris is responsible for the $4,000 deductible on boiler and machinery loss.   

 

Enduris acquires reinsurance from unrelated insurance companies on a “per occurrence” basis to 

cover all losses over the deductibles as shown on the policy maximum limits.  Liability coverage 

is for all lines of liability coverage including Public Official’s Liability.   The Property coverage 

is written on an “all risk”, blanket basis using current Statement of Values.   The Property 

coverage includes but is not limited to mobile equipment, boiler and machinery, electronic data 

processing equipment, business interruption, course of construction and additions, property in 

transit, fine arts, and automobile physical damage to insured vehicles.  Liability coverage limit is 

$10 million per occurrence and property coverage limit is $1 billion per occurrence. Enduris 

offers crime coverage up to a limit of $1 million per occurrence.   

 

Since Enduris is a cooperative program, there is a joint liability among the participating members.   

 

The contract requires members to continue membership for a period of not less than one (1) year 

and must give notice 60 days before terminating participation.   The Master Agreement 

(Intergovernmental Contract) is automatically renewed after the initial one (1) full fiscal year 



commitment.  Even after termination, a member is still responsible for contribution to Enduris for 

any unresolved, unreported and in-process claims for the period they were a signatory to the 

Master Agreement.    

 

Enduris is fully funded by its member participants.  Claims are filed by members with Enduris 

and are administered in house.   

 

A Board of Directors consisting of seven (7) board members governs Enduris.  Its members elect 

the Board and the positions are filled on a rotating basis.  The Board meets quarterly and is 

responsible for conducting the business affairs of Enduris.   

   

Note 2 - Property Tax 

 

The county treasurer acts as an agent to collect property tax levied in the county for all taxing authorities.  

Collections are distributed at the end of each month. 

 

Property tax revenues are recognized when cash is received by the Port of Poulsbo.  Delinquent taxes are 

considered fully collectible because a lien affixes to the property after tax is levied. 

 

The Port's regular levy for the year 2015 was $0.301909 per $1,000 on an assessed valuation of 

$954,741,033 for a total regular levy of $288,245. 

 

 

Note 3 - Contingencies and Litigation 

 

In the opinion of management, the insurance policies are adequate to pay all known or pending claims.   
 
The Port has executed a management agreement with the State of Washington Department of Natural 

Resources effective for 1996 and thereafter for the Port – Liberty Bay Harbor area.  The Port formerly 

leased this area from the Department of Natural Resources.  The management agreement will be in lieu of 

a lease.  Part of the harbor area is not covered by this agreement and the lease amount for this area is 

$13,118.86 a year.  The Port could have liability under this agreement for toxic material cleanup within 

the area covered; however, the Port believes any possible liability to be of minimal amount. 

 
Note 4 - Pension Plans 
 
Substantially all of the Port’s full-time and qualifying part-time employees participate in the SIMPLE 

IRA plan administered by Edward Jones. Contributions are made to the plan by both the employee and 

employer and are based upon gross wages.  For each calendar year, the Port contributes a matching 

contribution to each eligible employee’s SIMPLE IRA plan equal to the employee’s salary reduction 

contributions up to a limit of 3% of the employee’s compensation for the calendar year.   

 

The Port makes the salary reduction contributions for each eligible employee to the SIMPLE IRA plan 

established at the financial institution selected by the employee no later than 30 days after the end of the 

month in which the money is withheld from the employee’s pay.  The Port will make no contribution to 

the SIMPLE IRA plan other than salary reduction contributions and the matching contribution described 

above.  

 

All contributions made under this SIMPLE IRA plan are fully vested and nonforfeitable.  

 

 



ANNUAL REPORT CERTIFICATION 

 

PORT OF POULSBO 

 

 MCAG No. 1732 

 

Submitted pursuant to RCW 43.09.230 to the Washington State Auditor’s Office 

 

For the Fiscal Year Ended December 31, 2015 

 

 

GOVERNMENT INFORMATION: 

 

Official Mailing Address   PO Box 732 

 

Official Website Address  WWW.PORTOFPOULSBO.COM 

 

Official E-mail Address carol.tripp@portofpoulsbo.com 

 

Official Phone Number (360) 779-9905 

 

 

AUDIT CONTACT or PREPARER INFORMATION and CERTIFICATION: 

 

Audit Contact or Preparer Name and Title Carol Tripp, Staff Accountant & Port Auditor 

 

Contact Phone Number (360) 779-9905 ext 5 

 

Contact E-mail Address carol.tripp@portofpoulsbo.com 

 

 

I certify 10th day of May, 2016, that annual report information is complete, accurate and in conformity 

with the Budgeting, Accounting and Reporting Systems Manual, to the best of my knowledge and 

belief, having reviewed this information and taken all appropriate steps in order to provide such 

certification.  I acknowledge and understand our responsibility for the design and implementation of 

controls to ensure accurate financial reporting, comply with applicable laws and safeguard public 

resources, including controls to prevent and detect fraud.  Finally, I acknowledge and understand our 

responsibility for immediately submitting corrected annual report information if any errors or an 

omission in such information is subsequently identified. 

 

 

Audit Contact or Preparer Signature: __________________________________________  



MCAG Fund Number Fund Name BARS Account Description Amount

1732 401 Operations 3081000 Reserved Cash and Investments-Beginning

1732 401 Operations 3088000 Unreserved Cash and Investments-Beginning 2,350,181

1732 401 Operations 3111000 Property Tax 282,364

1732 401 Operations 3174000 Timber Excise Tax

1732 401 Operations 3311000 Federal Direct Grant from Department of Agriculture

1732 401 Operations 3311100 Federal Direct Grant from Department of Commerce

1732 401 Operations 3311200 Federal Direct Grant from Department of Defense

1732 401 Operations 3311500 Federal Direct Grant from Department of Interior

1732 401 Operations 3311600 Federal Direct Grant from Department of Justice

1732 401 Operations 3312000 Federal Direct Grant from Department of Transportation

1732 401 Operations 3316600 Federal Direct Grant from Environmental Protection Agency

1732 401 Operations 3319700 Federal Direct Grant from Department of Homeland Security

1732 401 Operations 3331000 Federal Indirect Grant from Department of Agriculture

1732 401 Operations 3331100 Federal Indirect Grant from Department of Commerce

1732 401 Operations 3331200 Federal Indirect Grant from Department of Defense

1732 401 Operations 3331500 Federal Indirect Grant from Department of Interior

1732 401 Operations 3331600 Federal Indirect Grant from Department of Justice

1732 401 Operations 3332000 Federal Indirect Grant from Department of Transportation

1732 401 Operations 3336600 Federal Indirect Grant from Environmental Protection Agency

1732 401 Operations 3339700 Federal Indirect Grant from Department of Homeland Security

1732 401 Operations 3340010 State Grant from Legislature and its Committees

1732 401 Operations 3340210 State Grant from Department of Agriculture

1732 401 Operations 3340230 State Grant from Department Natural Resources

1732 401 Operations 3340240 State Grant from Parks and Recreation Commission

1732 401 Operations 3340250 State Grant from Department of Fish and Wildlife

1732 401 Operations 3340270 State Grant from Recreation and Conservation Office

1732 401 Operations 3340310 State Grant from Department of Ecology

1732 401 Operations 3340360 State Grant from Department of Transportation

1732 401 Operations 3340420 State Grant from Department of Commerce

1732 401 Operations 3340690 State Grant from Other State Agencies

1732 401 Operations 3370000 Local Grants, Entitlements and Other Payments

1732 401 Operations 3446000 Airports and Ports Services 1,180,164

1732 401 Operations 3590000 Non-Court Fines and Penalties

1732 401 Operations 3611000 Investment Earnings 13,589

1732 401 Operations 3614000 Other Interest

1732 401 Operations 3621000 Equipment and Vehicle Rentals (Short-Term)

1732 401 Operations 3622000 Equipment and Vehicle Leases (Long-Term)

1732 401 Operations 3623000 Parking 5,154

1732 401 Operations 3624000 Land and Facilities Rentals (Short-Term)

1732 401 Operations 3625000 Land and Facilities Leases (Long-Term)

1732 401 Operations 3629000 Other Rents, Leases and Concession Charges

1732 401 Operations 3670000 Contributions and Donations from Nongovernmental Sources

1732 401 Operations 3695000 Special Items

1732 401 Operations 3699100 Miscellaneous Other

1732 401 Operations 3880000 Prior Period(s) Adjustment(s)

1732 401 Operations 3911000 General Obligation Bonds Issued

1732 401 Operations 3912000 Revenue Bonds Issued

1732 401 Operations 3915000 Capital Leases and Installment Sales

1732 401 Operations 3916000 Anticipation Notes/Warrants

1732 401 Operations 3917000 Other Note/Contracts

1732 401 Operations 3918000 Intergovernmental Loans

1732 401 Operations 3919000 Other Long-Term Debt Issued

1732 401 Operations 3951000 Proceeds from Sales of Capital Assets

1732 401 Operations 5460010 Airports and Ports - Salaries 376,127

1732 401 Operations 5460020 Airports and Ports - Benefits 116,885



1732 401 Operations 5460030 Airports and Ports - Supplies 415,563

1732 401 Operations 5460040 Airports and Ports - Services 228,356

1732 401 Operations 5914670 Debt Repayment - Airports and Ports

1732 401 Operations 5924680 Interest and Other Debt Service Cost - Airports and Ports 51,500

1732 401 Operations 5944660 Capital Expenditures/Expenses - Airports and Ports 375,434

1732 401 Operations 5081000 Reserved Cash and Investments-Ending

1732 401 Operations 5088000 Unreserved Cash and Investments-Ending 2,267,587



MCAG NO. 1732 PORT OF POULSBO

SCHEDULE OF LONG-TERM DEBT

For the Year Ending December 31, 2015

Schedule 9

(1) (2) (3)

Maturity/Payment Ending Balance

Due Date Beginning Balance BARS Code Debt 12/31/2015

ID No. Description 12/31/2015 1/1/2015 Additions Reductions Redemption of Debt Only (1) + (2) - (3)

Compensated Absences 5,274.84$                30,151.43$   32,939.69$   2,486.58$             

TOTAL 5,274.84$                30,151.43$   32,939.69$   2,486.58$             


